
Communicating and Winning on Reproductive Freedom

How we talk about abortion matters. Period. Research shows that values-based messaging that reflects how
voters already think and feel about abortion is the most impactful way to reach, engage, and mobilize the 8 in 10
Americans who support the right to legal abortion. Leaders must speak out with powerful, proactive messaging
while pushing back against rampant disinformation from anti-abortion extremists and politicians.

The following memo, based on Reproductive Freedom for All’s multi-year message research findings, provides
recommendations for owning the narrative and combating anti-abortion misinformation.

Shape the Conversation Around Powerful Values: Freedom vs Control

The freedom to decide, especially as a direct contrast to controlling politicians, provides a powerful and uniquely
effective framework for conversations around accessing the full range of reproductive health care in the United
States. It’s also key to be specific and clear — when we are talking about abortion, we need to name it.

● When it comes to decisions around parenthood and pregnancy, I will always respect people’s freedom to make
personal decisions about their reproductive health care – including abortion.

● I, like most Americans, believe that personal decisions about pregnancy should be made by the pregnant person, with
the support of the people they love and trust—not by politicians.

● The reality is that every pregnancy is unique and complex. That’s why one-size-fits-all bans and restrictions on
abortion endanger pregnant people and prevent doctors from providing the best health care to their patients.

Avoid Anti-Abortion Traps and Misinformation

Anti-abortion extremists and bad actors purposefully use inflammatory, medically inaccurate language as a
means to manipulate and confuse voters. Avoiding these pitfalls is crucial as a means to push back against
their disinformation and lies.

https://reproductivefreedomforall.org/wp-content/uploads/2021/05/Getting-the-Edge-NARAL-Message-Guide-2021.pdf

